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The 1st World School Milk Day was celebrated in September, 2000 and has since become an
annual event celebrated in many countries throughout the world and promoted actively by the
Food and Agriculture Organisation (FAO) of the United Nations. This year, about 40

countries celebrated the Day...

In Argentina, Tetra Pak together with a national dairy Milkaut and the Mendoza government
distributed flavoured milk in several schools in Mendoza city. There was also a press release

on the event in a local newspaper. School children in
Western Australia participated in various competitions
creating posters, drawings, poems and stories on the
benefit of milk in children's diets. Prizes were awarded to
the winners of the best »milk-shake-making-machines,
smaller gifts were given to all other participants. Dairy
Australia has organized a nation-wide »Make it With
Milk« cartoon competition illustrating why milk is
important to them. The winner received a $1000 voucher
for sports equipment for his’her school. Teachers were
given aso a wonderful Teachers Guide including
information on the importance of milk, crosswords and
some small competitions for the pupils. On the occasion of
World School Milk Day this year Austria celebrated aso
75 years of "School milk in Austria™ The first school milk
scheme was launched in 1930 in Vienna. In 1980, more
than 20 million litres of school milk was consumed in
Austria, 1989 it was already 23 million litres. Since 1993,

the so-caled School Milk Farmers supply

Canada

schools and Austria
kindergartens daily with fresh school milk
products of the region. Belize celebrated
World School Milk Day for the first time.
Initiatives included a press interview on Love
FM, the national radio station
(www.lovefm.com) and an “Open Day and
Poster Contest” on the theme »Milk - A Food
for Everyone«. On the occason of World
School Milk Day in Canada an information
kit (which included background information
on World School Milk Day, a sample news
release that schools can use and activity
suggestions) was distributed to elementary
schools in British Columbia, Alberta,
Saskatchewan, Manitoba, Ontario, New
Brunswick, Nova Scotia, Prince Edward Island
and Newfoundland. In addition, provinces
have joined forces again this year to organize a
School Milk Day poster contest to elementary
students. The winning contribution from last
year's contest was printed and distributed to




elementary schools across the country for the 2005/2006 school year. Approximately 6000
information kits were distributed to elementary schools across Canada representing roughly 1
730 000 students. In China, the Ministry of Education launched a Student Nutrition & Food
Sanitation Competition in July. The competition last 3 months, closing just before World
School Milk Day and the winner received an award by the Ministry of Education. Anybody
interested can visit the following website: http://spag.cbern.gov.cn/spag/front/index.htmbut it
is in Chinese. This is the first time that the China Ministry of Education organized a
competition related to nutrition where around 15% of the questions related to school milk
projects and general knowlede about milk. The website has been visited over 280 000 times,
more than 6000 students registered and attended the competition.

Costa Rica

The Costa Rican based company Coopecoronado with
its Coronado brand celebrated with over 500 school
children in the lovely Children's museum. The Ministry
of Education spoke to the children about the importance
of milk consumption for healthy bones and teeth and for
achieving good results in school. Children from
elementary schools and kindergartens in Croatia had
the possibility to visit farms and get insight into how
milk is produced. In some occasions, milk was
distributed to visitors informing them about World
School Milk Day. Also in the Czech Republic the Day
was promted through press releases and newspaper
articles on school milk activities. Tetra Pak supported
targeted school milk promotion like contests for
children, schools and distributors of school milk.

In Chile, the milk producers organization FEDELECHE
together with the dairy industry and the government

launched the campaign »Yo tomo (leche)«
amed at increasing milk consumption.In
occasion of School Milk Day, information
packages were distributed to children.
The Danish School Milk Scheme had planned
a number of activities for World School Milk
Day 2005. Importance was given to the results
and experiences of the on-going school-milk
project »School Milk Paysl« which has been
in place since January 2004. Under this
project, a staff of dietary consultants has been
visiting schools to increase awareness of the
significance of good mealtimes and drinks at
school and inspire effective measures. They
provide information on the school milk
scheme, the importance of a food culture for
children and adolescents (including their
drinking habits) and the nutritional value of
milk. They also provide an input to the
discussion on the school's mealtime culture.

Chile

»Scholl Milk Pays!« runsin parallel with other activities and materials the Dairy Board offers
schools. Since January 2004 the dietary consultants have visited more than 150 schools.



In Ethiopia, School Milk Day celebrations are part of the strategy to develop the national
dairy industry. The industry representatives, together with FAO Ethiopia, never miss an
opportunity to organize events for the occasion. FEPALE (Federacion Panamericana de
Lecheria) prepared an electronic magazine on the topic of School Milk in support of World
School Milk Day.

The Dairy Nutrition Council of Finland organized a design competition under the theme
»Milk is cool«. The secondary school students were asked to design amilk glass underlay —in
free-hand painting or in computer solutions. The best proposals will be printed at the end of
the term. For Finnish children, every day is school milk day as they receive milk for free
daily. Tetra Pak France has decided to launch a new "school milk program™" in occasion of
this year's World School Milk

Day. Georgia celebrated the

Day for thefirst time. Milk and

dairy products were distributed

to an orphans school.

Also  Guatemala joined

celebrations for the first time

this year. On the occasion, a

newspaper supplement was

distributed that speaks about

milk in schools, the importance

of drinking milk, and the

importance of school milk

programmes for the
development of the dairy _
industry. One of the dairy Georgia

plants organized events in the schools distributing gifts to the children.
Guyana also celebrated the Day thisyear. In I celand, the national Milk Marketing Board was
invited to participate in an Icelandic television show on the occasion of World School Milk
Day. The representatives of the Board introduced and explained the purpose of the Day and
what had been done to make milk more accessible to Icelandic school children. During the
show they exhibited a milk bar, discussed nutritional facts about milk and explained why milk
is so important for children. The Milk Marketing Board informed all elementary schools in
Iceland about World School Milk Day and launched a drawing competition amongst 9 year
old children. The best pictures from last year's competition were transformed into a poster
and copies were sent to all schools. World
School Milk Day and the competition
were aso advertised in three big
newspapers. The Milk Marketing Board in
Iceland has invested in milk bars and their
plan for the current school year is to visit
elementary schools to discuss the
availability of milk and offer them a milk
bar. The target is to have a milk bar in
every elementary school in Iceland in
order to increase milk consumption.
In Iran, the school committee initiated
various activities as for example school



visits from government officials and relevant ministries. Schools in al provinces had good

media coverage. During the ceremonies, milk and promotional material such as clocks, rulers,

notebooks and erasers were distributed. The students performed plays and songs.

India celebrated World School Milk Day on the 26th of August. More than 2000 students

attended the big gathering where sweet milk was distributed and all participants had a lot of

fun. Indonesia’s school milk program has just entered a new era. The Jakarta province runs a

local government supported scheme covering 315 remote schools in the greater Jakarta area.

For this year's School Milk Day they ran a »Drawing competition for children« and a »Used

carton/packaging design competition« as part of the campaign to promote the recycling of

used packaging materia. In the Netherlands a press article informed about World School

Milk Day. Interviews with children and photos were published in the September issue of the

Agricultural Magazine 'Boerderij (that's farm in Dutch).

In Mexico, a professor of the

Autonomous University of

the State of Mexico asked

his students to prepare some

posters on World School

Milk Day in order to

promote the celebration in

their community. They were

very enthusiastic about the

idea »mostly when | told

them that | planned to send

some photographs to the

FAO discussion lists and that

they would be part of this

important and international

event« the professor said.

In Norway, schools

throughout the country were

contacted via e-mail to inform them about World School Milk Day and to give them

suggestions on how to commemorate the Day and to invite them to participate in different

competitions. Also a press release and a national school web site (www.skolenettet.no)
provided information about WSMD. In addition

Norway a “partnership” with Glam from WigWam

(WigWam represented Norway in the Eurovision
song contest 2005) was announced. Glam from
WigWam "met” students for chatting on the
Internet during WSMD and the following three
days. Glan was aso taken into a cowhouse
where he milked a cow. A weekly glossy
magazine (Se & Har) published the story the
week after. Glam also informs about WSMD on
WigWam's web-site  http://www.wigwam.no.
On the occasion of World School Milk Day
celebrated in Oman 20th and 21st September,
the Oman National Dairy Products Co. Ltd. in
association with the Ministry of Education
distributed free milk in eight primary schools in
the Shargiya region covering 3,650. During these
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two days, the individual schools organized intra-school activities like debates and essay-
writing to improve awareness about milk. Winners of each school received prices. Further, a
painting competition on milk open for all school children across the country was organized.
Twelve winners from different age groups received prizes like Personal Computers, electronic
trandators etc. The dairy company is aso participating in a School Mea Program of the
Ministry of Education aimed a improving the nutritional intake of school children by
supplying milk and juices in the Muscat area.

Tetra Pak Pakistan celebrated World School Milk Day 2005 in Lahore and Karachi with a
day-long carnival aimed at involving school children and raising their awareness on the
benefits of drinking healthy packaged milk, inculcate the habit of drinking milk and lay a
foundation for launching the Milk
Ambassador Programme in schools.
Tetra Pak organised World School
Milk Day for the first time in
Pakistan last year and had received
tremendous response from teachers,
students, parents and customers.
Launching World School Milk Day
is the first step towards introducing
a School Feeding Programme in
Pakistan which will be supported by
the Milk Ambassador Programme.
Thousands of children, parents and
families participated enthusiastically
in the event. Tetra Pak’s dairy
customers and children from more Foto: Tetra Pak
than 30 schools had set up stalls

offering various fun-filled activities highlighting the benefits of drinking healthy milk. The
event included athletics competitions, inter-school stall competition (where the theme was
milk), poster and mural competitions, where children displayed their artistic works and also
stage tableaux and milk-themed fancy dress competitions. The winners received prizes and
trophies and all participating students were given certificates by Tetra Pak. Great interest was
clearly visible among participating children, whether on the athletics track or in other

Pakistan

activities,
In Poland, the national
Dairy Foundation

organized at least one
event in a selected
school.

For this year's World
School Milk Day, the
Land O’'Lakes School-
Nutrition-Program in the
Philippines,  together
with  TetraPak, was
coordinating puppet
shows on the importance
of drinking milk for
children a  public

elementary schools in
Foto: Land O’'Lakes



the project area. The activities included slogan, poster making, recycling contests and a stage-
play.

Saudi Arabian schools were celebrating School Milk Day already for the third time.
Celebrations this year included the distribution of free milk for the school children, a »Why
Milk«-Exhibition and the introduction of the new cartoon character of the »Milk Family« in
Saudi Arabia. Mobile exhibitions were held in the biggest malls in Dammam and Riyadh.
Further, a large amount of printed material was distributed to inform people about the
importance of milk. Celebrations were held under the supervision of the DG of School Health,
the Ministry of Education in collaboration with the national milk producers and TetraPak.
Also Slovenia participated in the commemoration of World School Milk Day for the third
time. All elementary schools in Slovenia were invited and encouraged to follow FAO's
recommendation and participate again this year. The event did not have any commercial
aspect, but it was more educationally oriented. Usualy, schools are quite creative in
promoting various activities as for example lessons on dairy themes, posters, preparation of
dairy meals at cooking lessons, information on the school radio and on school boards, writing
poems and sayings, art-works from used beverage cartons, seminars by doctors or dentists,
and farm-visits. Questions and short exercises about dairy and the importance of milk
consumption were prepared and handed out to the children at school which could be worked
out by themselves or during school lessons supervised by the teacher.The three winning
classes received T-shirts with the logo "By drinking milk you get fit" - it sounds similar to this
and it is quite nice in Slovene language. The Sri Lanka Veterinary Association has launched
a school programme to celebrate World School Milk Day on 28th September. In Sweden, the
preparations for WSMD started in May with the announcement of a scholarship for school
staff such as pre-school teachers, dieticians, school nurses, pre-school and school catering
staff. The aim was to encourage those who would like to promote healthy eating and drinking
in pre-schools and schools. On School Milk Day, one pre-school and one school was chosen
and awarded with a scholarship. A number of press-releases announced the scholarship, the
results from a questionnaire about school milk and the importance for pupils to have the
possibility to choose between semi-skimmed and skimmed milk in

school. Accordingly, the different dairy companies in Sweden are

promoting competitions on their respective web-sites. Switzerland

is promoting World School Milk Day on the website of the milk

producer organization: Have a look at: www.pausenmilch.ch in

French and German. This year’'s World School Milk Day in

Tanzania was celebrated with an essay competition on given topics

sponsored and administered by ASAS Dairy Co. in the Southern

Highlands region of Iringa. The competition was devided into

categories. children of the nursery schools competed in

painting/drawing while primary and secondary school students

competed in essay writing. Prizes were awarded to the winners on

the occasion of World School Milk Day celebrations on 28th September in presence of high-
level government officials. In Thailand the Advocacy Network Targeting Sweet-Tooth Kids
Program (ANTsKids) decided to promote plain milk for school children in occasion of World
School Milk Day. The activity was launched on August 26th, 2005. The events took place at
the Tesco Lotus sales point during the whole month. The company was promoting plain milk
aso at the shelf through a shelf talker, a shelf strip, and their own radio station TescoFM in al
52 stores in Thailand. As obesity in children is becoming a health problem in Thailand, these
initiatives should help lowering the sugar intake of school children. Children up to grade 4
received free milk sponsored by the government.




Schools in England and Wales joined the World School Milk Day festivities between 10-
14th October during the dairy industry (DairyUK/MDC) promotion - School Milk Week. This
event dovetails in with - School Meals Week - organized by the Local Authority Caterers
Association. The promotion and celebration of school milk are tremendously important for
British primary schools because only a fifth of children aged under 11 years have school milk
made available for them. Britain is currently
80% below a European baseline for adequate
school milk provision. Only around 20% of
children over the age of five can benefit from
subsidised playtime milk because their schools
have failed to opt into the European School
Milk Subsidy Scheme. In Staffordshire half the
primary schools have failed to opt in and fail to
offer subsidised playtime milk. A parent
petition containing hundreds of signatures
which was gathered at the County Show this
year has been handed in to the Education
Committee encouraging the SCC to ensure all
schools offer equality of opportunity for all
pupils to have access to subsidised school milk
at playtime.At a meeting with SCC - Milk For
Schools asked -should some schools be healthy
schools or should all schools be healthy
schools? The charity recommended all primary
schools should be offering playtime milk and
all secondary schools should switch from junk
vending to healthy vending and Milk Bars.
Quote: "A quarter of British teenage girls are known to be deficient in calcium - these girls
with weak bones will be the mothers of the next generation. Seldom has there been a greater
need to encourage children to drink school milk. Schools are selling high priced, high sugar,
highly acidic fizzy rubbish which can only add to the obesity problem when they could be
providing semi-skimmed milk. It isn't rocket science - school milk makes sense.”
Floridamilk in the United States had prepared a press release to al schools
in Florida, encouraging them to participate in World School Milk Day
celebrations. The booklet included also a list of suggestions, ideas and
activities that should
help schools to prepare
celebrations.

Vietnam celebrated World School Milk
Day with several activities during the
month of September.

In the Primary School Nguyen Tri
Phuong in Hanoi, the Hanoi Milk
Company distributed fresh milk to the
pupils who could enjoy also the songs
and dances performed by their small
classmates. On the occasion some
articles were published in Nhan Dan
Newspaper, Sciences and Life etc. to
promote the School Milk Program.



